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National Changhua University of Education
Graduation Requirements and Course Structure for Master's Program of Business Administration
(Applicable for students in 115 academic year)

SIENHHA(Print Date:2025/10/14)
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LDepartment Required Courses
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REREH . fm( ; 18 CF:
Course Name e Grade Semester
Hour(s)

1A EIRI B R 1/2 1 1
The New Trend of Business Management in the 21st Century

FEEERE

B2 I K&k . 12 1 5
Leadership and Team Cooperation

IR R B

=SIEHERAER - 1/2 5 1
Management Theory and Practice

wx 0/0 2 1
Thesis

N A

HHY'}E%( ) 3/0 2 1
Thesis Supervision [

EIRFEBEREEERE 1/2 5 5
Career Planning and Development in Management

e 0/0 2 2
Thesis

WNXIEE(C

i Y'}E ( ) . 3/0 2 2
Thesis Supervision 11
—REEBRE
ILDepartment Elective Courses

N - B /ER
RREHE 2/
Credit(s)/
Course Name
Hour(s)

ERBEREER 33
Data Science and Its Applications

AIEZHEENRE 3/3
Artificial Intelligence and Program Design

o hE B IR RS 3/3
Brand Management Strategy

ERDITEE 3/3
Data Analytics and Discussion

ATEEBRBERINER 3/3
Applications of Artificial Intelligence in Business and Management
ERETH/ME 3/3
User's Behavior Research
Bl A RIZE B I8 33
Entrepreneurship and Innovation Management




KRENVEZEM 33
Seminar in Investment Psychology
AT SH BRI 3/3
International Marketing Strategy
BrE%
=) . %5 3/3
Electric Commerce
815 28
ik % 2} 33
Topics on Workplace
— EEEEIHEWMSRE
IIL.Required Courses for Master Program in Business Administration
N - B /ERK
RREE C’jfht( v | 25
redit(s
Course Name Grade Semester
Hour(s)
3R
e 3/3 1 1
Research Methods
1 75 38 5
IR 3/3 1 1
Financial Theory
BR{EZEIEW
S 3/3 1 1
International Business Theory
B ARKEN R4
EIEREEM —? 713 ‘ ' 3/3 1 1
Management Decision-Making Information System
KEEHEEHREIMERE 33 1 5
Sustainability Management: Topics and Local Practices
SEER M
CEEmE T . 3/3 1 2
Multivariate Statistical Analysis
THEIRESER
TEE 3/3 1 2
Marketing Management and Strategy
REBEEEIERE
= .T’E FEEERI 33 1 5
Operations Management and Strategy
KIBEEIE
FEE 3/3 2 1
Strategic Management
MATsHRE T A ZER 12
IV.Required Courses for Master Program in Marketing and Logistics Management
B /8
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Course Name e Grade Semester
Hour(s)
THMR
TR 3/3 1 1
Marketing Research
TR
1788 . @ 33 1 1
Marketing Theory
S EEITH
HE%#H H . 33 1 1
Service Marketing
e
i . E 3/3 1 1
Logistics Management
EZ- Ikl
S mmm e . 3/3 1 2
Multivariate Statistical Analysis
HEETS . 33 1 5
Consumer Behavior




BRI ERK 3/3 5
Managerial Economics and Decision
h. BB AEBRE
V.Group‘s Elective Course(s) for Master Program in Business Administration
Bo/BR
BREH Pl
Credit(s)/
Course Name
Hour(s)
ANILESHERYES 3/3
Artificial Intelligence and Big Data Analysis
FENEYER 3/3
Productivity and Efficiency
TaEmmE
T84 . = . ' 3/3
Special Topics on Marketing
TIHEEE M 3/3
Topics on Marketing Channel Management
R R B R 33
Introduction to Service Science
Hlﬁﬁ%ﬁfﬁ ' 3/3
Service Marketing
RFEANDNEIR 3/3
Human Resource for Service
LEERTH 3/3
Social Media Marketing
MRS
nRBE ) 33
Research Writing
N = }E
BEE 3/3
Management of Technology
FFERE
8K . 3/3
Econometrics
B ERB it?y %15 3/3
Presentation Skill
RINEEE 3/3
Special Topics on Global Investment
HEREmEEE 3/3
Organization Theory & Management
BT E & 3/3
Innovative Marketing Seminar
’é‘ [ZASIVAN
EES 73 #r . 33
Contflict Analysis
BUMERE 3/3
Qualitative Research Method
REUEAERERE 3/3
Big Data and Data Mining
AEBEKRER 3/3
Big Data and Machine Learning
NEREETEER 3/3
Corporate Governance and Business Development
X(LEIZESE 3/3
Cultural and Creative Industry




EEMAEERE

Corporate Social Responsibility 3/3
TERKEZEH D 3/3
Business Diagnosis and Analysis
EIREEDN 3/3
Global Industry Analysis
RBEREBHE 3/3
Topics on Service Sciences

% Bl &
Hsliij\jii Tﬁnovation 3/3
AR K E B 3/3
Internet of Things and Big Data
HENBEFERI 3/3
Implementation and Skill of Social Sciences
£ B R
Fh]Ziiﬁiechnology 3/3
Bt BEyEaTHER 33
Special Topics on Marketing toward Financial Technology and Internet of Things
AEMBEEERR 3/3
Special Topics on Financial Econometrics
=R AT 3/3
High- Technology Marketing
& 15 35 B 55 3/3
Study of Regional Market
BERANERERE 3/3
International Human Resource Management
REEKSERERTN 3/3
International Business Management Case Study
BEREmMmESEBMNA 3/3
Special Topics on Global Financial Markets
RemEE 3/3
Topics in International Finance
EXERFIM 3/3
Industry Competition Analysis
ABTR
Or;:ﬂjziional Behavior 3/3
EANEHTR 3/3
Chinese Organizational Behavior
MRREE
New Terminal Retailing 3/3
& T 8
]iazbizjl\?arketmg 3/3
ErBBHEMILEL 3/3
E-Commerce and Website Optimization
EIEEED 3/3
Management Case Study
EIRREERK 3/3
Managerial Economics and Decision
EEEE 3/3

Management of Advertising




ANEIREE

Human Resource Management 3/3
ANIEZEE 3/3
Special Topics on Artificial Intelligence

MISUREE 3/3
Topics on Market Efficiency

THmEERE

Total Quality Management 33
EIREE D 33
Global Economic Analysis

TR R 3/3
Marketing Strategy Research

TEZETR 3T

Operations Research 3/3
MR AR g BT 8 3/3
Logistics Strategy and Marketing

HASEEEE 3/3
Special Topics in Knowledge Management

TG EEBENE 33
Special Topics on Financial Soft Computing

TR%ERREEEE 23
Special Topics on Risk Management for Financial Institutions

mEEEEE 3/3
Topics in Total Quality Management

ERREEEETR 3/3
Case Study on High-Tech Industry

BEEXAINEIE 3/3
Business Model Innovation

EESS]

Negotiation 3/3
REEMEER 3/3
International Business Seminar

B PR 1R SR A S AR 3/3
International Business Strategy

BRESIEmEABUR 33
International Trade Theory & Policy

BIZEEE

Entrepreneurship 3/3
R AER 3/3
Strategic Cost Management

BERRHEE 3/3
Special Topics of Data Mining

ERREBETMRS 3/3
Data Mining and Financial Trading

8% e i

‘Workplace Experience 33
RETREE 3/3
Topics on Investment Behavior

AR 7% E &8 3/3

Service Industries Management




MBABEZERNEBEN

3/3
Seminar on Knowledge and Intellectual Capital
HEETRER 3/3
Topics in Consumer Behavior
MHREMEMNEARERRK 3/3
Financial Information and Investment Decisions
2 2R A FROA 3/3
Business and Economic Forecasting
SENFBHEEEBER 3/3
Patent Valuation and Intellectual Capital
EXTHEE 3/3
Special Topics on B2B Marketing
EF @ B ' 3/3
Industrial Economics
A‘ p =t }E
Bl g. 3/3
Innovation Management
HEBEEE
AE BEE ’f% 33
Futures & Options
DEXSEMN 33
Seminar on Retail Management
EEEE
= E =2 3/3
Topics on Management
EHEER
= . 3/3
Managerial Accounting
BEEEEE 3/3
Advertising Management Study
KEBEEE 3/3
Special Topics on Machine Learning
B GITHIT S 3/3
Relationship Marketing Research
BEREGRER 3/3
Customer Relationship Management
NATHIRBIIHEESRE
VL.Group‘s Elective Course(s) for Master Program in Marketing and Logistics Manage ment
. - B /82N
RREH .
Credit(s)/
Course Nanme
Hour(s)
EENEAYXR 3/3
Productivity and Efficiency
EIREEDN 3/3
Global Industry Analysis
MR AR g B AT 8 3/3
Logistics Strategy and Marketing
MRBE
> » 3/3
Research Writing
FERE
=R ' 3/3
Econometrics
& 15 35 B 55 33
Study of Regional Market




SES3A

Negotiation 3/3
EHEEE 3/3
Special Topics on Managerial Accounting

BRI

Conﬂljcjt Analysis 3/3
BUMERE 3/3
Qualitative Research Method

5 35 B8 B

i:\j;ofljpl::e Experience 3/3
XIERIRESE 3/3
Cultural and Creative Industry

TEAEERE 3/3
Corporate Social Responsibility

EEREZEH I 3/3
Business Diagnosis and Analysis

TIHB B E A 3/3
Topics on Marketing Channel Management
% Bl %

Hsiifz:ej Tinovation 3/3
BEEmEyERTHER 33
Special Topics on Marketing toward Financial Technology and Internet of Things

HEETRER 3/3
Topics in Consumer Behavior

=BT 3/3
High-Technology Marketing

Prscasin s 22
EFETH

m 22
B ETH

]iat:ba;e Marketing 3/3
EIRE RS

Management Case Study 3/3
EEEE

Management of Advertising 3/3
TEHmEE]?

Toz Quuahtgy Management 3/3
mEEEEE 3/3
Topics in Total Quality Management

BERENAHEE 3/3
Business Model Innovation

B[R & 5 38 o B 2R 33
International Trade Theory & Policy

EEREEEEER 33
Special Topics in Promotion Strategy and Management

= TP

:cimaTEconomics 3/3

BT84 3/3

Internet Marketing




BEEEGEE
Customer Relationship Management

3/3

EERBEASEEH

Special Topics in Pricing Strategy and Management

3/3

AR 75 E &8
Service Industries Management

3/3

HEKE

Consumption Economics

3/3

EmREEEEETE

Product Strategy Management Seminar

3/3

EXTHESE
Special Topics on B2B Marketing

3/3

BT EE
Innovative Marketing Seminar

3/3

TEXEHE

Retailing Management

3/3

HERHE
Quantitative Methods

3/3

HEEHEE

Semmnar in Marketing

3/3

B ITSHAT 5T
Relationship Marketing Research

3/3

+.&ERE
VILPrerequisite Courses

FIERZ
Prerequisite Course

BIBR?Z
Subsequent Course

NBEGRH
VII.Graduation Requirements
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XThe graduation requirements for the Master's program in Business Administration are as follows:

1. The minimum graduation credit requirement for this department is 45 credits, which includes 28 credits of required
courses and 17 credits of electives. This does not include remedial courses for English graduation requirements, education
credits, thesis, and thesis supervision (I) and (ll).

2. Any courses taken in this department during any semester can be counted as elective credits for graduation.
3. Students wishing to take courses from other departments (including other universities) to fulfill graduation credits must
apply for approval, with a maximum of 6 credits accepted. [Students must submit their application forms to the

department office for processing before selecting courses.]

4. Students must meet the requirements of the "National Changhua University of Education Management College
Student English Proficiency Graduation Threshold and Guidance and Reward Regulations” to graduate.

5. Courses from the Master's program in Business Administration and the Master's program in Marketing and Distribution
Management can be mutually recognized for graduation credits.

6. The degree examination and thesis presentation must comply with the "Implementation Guidelines for Master's Thesis
Degree Examinations in the Department of Business Administration at National Changhua University of Education."




7. Students must enroll in at least one course (including the thesis) after registration; otherwise, they must apply for
suspension. If the minimum graduation credits have been completed but the thesis is still in progress, students must
select "Thesis" every semester starting from the following academic year.

8. Any courses related to "Management" or "Statistics" that were not taken during university must be completed at the
undergraduate level in this university. These credits will not count toward the total credits required for graduation from
the Master's program.

9. Graduate students must complete the "Academic Research Ethics Education" course provided by the Center for Taiwan
Academic Resaearch Ethics Education (https://ethics.nctu.edu.tw/) before applying for the degree examination.

10. The credits obtained from distance learning courses cannot exceed half of the total graduation credits required.

XThe graduation requirements for the Master's Program in Marketing and Distribution Management of the Department
of Business Administration are as follows:

1. The minimum graduation credit requirement for this department is 45 credits, which includes 25 credits of required
courses and 20 credits of electives. This does not include remedial courses for English graduation requirements, education
credits, thesis, and thesis supervision (I) and (ll).

2. Any courses taken in this department during any semester can be counted as elective credits for graduation.

3. Students wishing to take courses from other departments (including other universities) to fulfill graduation credits must
apply for approval, with a maximum of 6 credits accepted. [Students must submit their application forms to the
department office for processing before selecting courses.]

4. Students must meet the requirements of the "National Changhua University of Education Management College
Student English Proficiency Graduation Threshold and Guidance and Reward Regulations” to graduate.

5. Courses from the Master's program in Business Administration and the Master's program in Marketing and Distribution
Management can be mutually recognized for graduation credits.

6. The degree examination and thesis presentation must comply with the "Implementation Guidelines for Master's Thesis
Degree Examinations in the Department of Business Administration at National Changhua University of Education.”

7. Students must enroll in at least one course (including the thesis) after registration; otherwise, they must apply for
suspension. If the minimum graduation credits have been completed but the thesis is still in progress, students must
select "Thesis" every semester starting from the following academic year.

8. Any courses related to "Management” or "Statistics" that were not taken during university must be completed at the
undergraduate level in this university. These credits will not count toward the total credits required for graduation from

the Master's program.

9. Graduate students must complete the "Academic Research Ethics Education" course provided by the Center for Taiwan
Academic Resaearch Ethics Education (https://ethics.nctu.edu.tw/) before applying for the degree examination.

10. The credits obtained from distance learning courses cannot exceed half of the total graduation credits required.




