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I .Department Required Courses
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Course Name / Hour(s) Grade |Semester
218 % § EATARE 1/9 1 1
The New Trend of Business Management in the 21st Century
Leadership and Team Cooperation
% R B ()
Thesis Supervision I 3/0 2 1
L
Thesis 070 2 I
FORR R 1/2 2 I
Management Theory and Practice
%%i’#ﬁ§?(: )
Thesis Supervision II 3/0 2 2
EL
Thesis 070 2 2
BILAR S BRG] R E 1/9 9 9
Career Planning and Development in Management
I AE B
II. Department Elective Courses
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Course Name / Hour(s) Grade |Semester
FAPE RS 3/3 1 1
Data Science and [ts Applications
2 E S
Brand Management Strategy 3/3 I 2
Artificial Intelligence and Program Design
AR ey
Data Analytics and Discussion 3/3 l 2
& # _-kf:r :;E:;Z
User’ s Behavior Research 3/3 2 I
Entrepreneurship and Innovation Management
NIRRT B AR
Applications of Artificial Intelligence in Business and 3/3 2 1
Management
B {7 4 g
International Marketing Strategy 3/3 2 2
FF T L RT3 3/3 2 2




Seminar in Investment Psychology

T R

Electric Commerce 3/3 2 2
B2 A
F
Topics on Workplace 3/3 2 2
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II. Required Courses for Master Program in Business Administration
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Credit(s)
Course Name Grade | Semester
/ Hour(s)
I
Research Methods 3/3 I I
FRAERFRLE | 373 | 1
Management Decision-Making Information System
B4 7332 35
Financial Theory 3/3 I I
% E$2% 3/3 1 1
International Business Theory
o g R 3/3 I 2
Marketing Management and Strategy
PRE AP AT
Multivariate Statistical Analysis 3/3 1 2
SFRTEFREG 3/3 I 2
Operations Management and Strategy
B
Managerial Accounting 3/3 1 2
Strategic Management 3/3 2 I
., TR FLIER B AT
IV. Required Courses for Master Program in Marketing and Logistics Management
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Course Name Grade | Semester
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PR E (74
Service Marketing 3/3 1 1
7 4 32 35
Marketing Theory 3/3 I I
Logistics Management 3/3 1 1
(e Ry
Marketing Research 3/3 I I
B I a/3 : 5
Managerial Economics and Decision
AR A
Multivariate Statistical Analysis 3/3 I 2
TREER 373 | 1 2
Consumer Behavior
T ¥ PRI EFEGFHAE
V.Group ‘s Elective Course(s) for Master Program in Business Administration
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Credit(s)

Course Name Grade | Semester
/ Hour(s)

Fie g o 2
Qualitative Research Method 3/3 1 1
EE R R 3/3 1 1
Topics on Marketing Channel Management
PRIRE 74
Service Marketing 3/3 I I
T4 %5
Special Topics on Marketing 3/3 1 1
JRARE L 4 TR
Human Resource for Service 3/3 I I
FHEE
Management of Technology 3/3 1 1
il 3/3 1 1
Econometrics
IR B B I 3/9 1 )
Organization Theory & Management
B EHRR
Presentation Skill 3/3 I I
4 A4 B
Productivity and Efficiency 3/3 1 1
S 3/3 1 1
Introduction to Service Science
RIAT T 40 % 4T 3/3 1 1
Innovative Marketing Seminar
TR T
Research Writing 3/3 I I
R T &4 3/3 1 1
Special Topics on Global Investment
AR EEAY 7 A
Social Media Marketing 3/3 I I
[ s
Conflict Analysis 3/3 1 1
RS e s AT 3/3 1 1
Artificial Intelligence and Big Data Analysis
PEMEE 3/3 I 2
Special Topics on Financial Econometrics
EE R TR 23 | )
Managerial Economics and Decision
R R 3/3 ! 2
International Human Resource Management
- S e
High-Technology Marketing 3/3 I 2
RIIRLELS e S 53 | 5
Corporate Governance and Business Development
DA EALAT
Global Industry Analysis 3/3 I 2
EFAgTE 3/3 1 y
Corporate Social Responsibility
T AILAE
Cultural and Creative Industry 3/3 I 2
JRI:FLH Z 37 3/3 1 5

Topics on Service Sciences




e

Management of Advertising 3/3
B e F 0 p 2B R 53
International Business Management Case Study

bl St A I a/3
Business Diagnosis and Analysis

PRAR £ FT

Service Innovation 3/3
R R 23
Special Topics on Global Financial Markets

TR {7 4

Database Marketing 3/3
R oy 3/9
Study of Regional Market

e E R (g T 23
Implementation and Skill of Social Sciences

R | 3/3
Organizational Behavior

CELN A 5/
Management Case Study

B TR 2
Big Data and Data Mining

P & i & AL 3/3
Topics in International Finance

PHREBEFEHEFH LR

Special Topics on Marketing toward Financial Technology and 3/3
Internet of Things

EZRURTER S S 2/3
Chinese Organizational Behavior

£ fpat 3/3
Financial Technology

TR RER 53
E-Commerce and Website Optimization

ATHAT Y 3/3
New Terminal Retailing

S~ EpEBEEEY 3/9
Big Data and Machine Learning

P om e 27 X Hdy 3/9
Internet of Things and Big Data

A E#wL A7 53
Industry Competition Analysis

A U 3/3
Total Quality Management

R%EF 5 EHmEs) 3/3
International Trade Theory & Policy

R R AL 3/3
Topics in Total Quality Management

BREAEAEBEFY 3/3
Case Study on High-Tech Industry

MEEEEY A% 23
International Business Strategy

ERBIEL G EAE 5/

Special Topics on Risk Management for Financial Institutions

PR A

3/3




Logistics Strategy and Marketing

R EEe g B R

International Business Seminar 3/3
g AL 3/3
Special Topics in Knowledge Management

Special Topics of Data Mining

e

Negotiation 3/3
B -1 % 2/3
Workplace Experience

FEEA 3/3
Operations Research

BEESAIRTER 53
Business Model Innovation

[ SR Vo) 3/3
Special Topics on Financial Soft Computing

FRFER S £ S 3/3
Data Mining and Financial Trading

N 3/3
Human Resource Management

Entrglreneurship 3/3
P VL a/9
Global Economic Analysis

E I ALY o 3/3
Marketing Strategy Research

R g 3/3
Strategic Cost Management

LEAEER 3/3
Special Topics on Artificial Intelligence

W B g &AL 3/9
Topics on Market Efficiency

FlATE 3/3
Innovation Management

i}i"}u’f—’ﬁﬁéi% 3/3
Topics in Consumer Behavior
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Industrial Economics 3/3
B 'HFI"% E%—'%FX * 3/3
Patent Valuation and Intellectual Capital

JRI®ZFE B 3/9
Service Industries Management

Mt amT ALEKT AR 23
Financial Information and Investment Decisions

B ¥ 5 AR R 2/3
Business and Economic Forecasting

HRBEEHRE 3/3
Futures & Options

TR BIE T AL 3 3/3
Seminar on Knowledge and Intellectual Capital

FELE R 3/3

Seminar on Retail Management

LM 58

3/3




Customer Relationship Management
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Special Topics on B2B Marketing 3/3 2 2
R+pREA 3/3 2 2
Advertising Management Study

RN R )

Relationship Marketing Research 3/3 2 2
FRER 3/3 2 y
Topics on Management

WESFY R4 3/3 2 2
Special Topics on Machine Learning

BT R 3/3 2 2

Topics on Investment Behavior
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VL. Group ‘s Elective Course(s) for Master Program in Marketing and Logistics Management
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Qualitative Research Method 3/3 1 l
TEEAR
Econometrics 3/3 | 1
For Rk e T A - 1 1
Logistics Strategy and Marketing
4 A4 B
Productivity and Efficiency 3/3 1 1
A 3/3 1 1
Special Topics on Managerial Accounting
Negotiation 3/3 1 1
DHAEFLSAT
Global Industry Analysis 3/3 1 1
BRH-R0 2
F B
Workplace Experience 3/3 | 1
EE-NE Py
Study of Regional Market 3/3 | 1
G
Research Writing 3/3 1 1
BFR A T
Conflict Analysis 3/3 1 1
Mot bt 3/3 1 2
Topics on Marketing Channel Management
VPR
Topics in Consumer Behavior 3/3 1 9
R S
High-Technology Marketing 3/3 1 2
FEREHE,
Presentation Skill 3/3 1 2
e 3/3 1 2
Corporate Social Responsibility
S AILAE
Cultural and Creative Industry 3/3 1 2
Ars 3/3 1 ;




B2B Marketing

FEEE

Retailing Management

Management of Advertising 3/3
EESFDEL 5/3
Business Diagnosis and Analysis

PRAR £ FT

Service Innovation 3/3
TR

Database Marketing 3/3
IR AT 3/3
Management Case Study

PHREBEFEHEFHER

Special Topics on Marketing toward Financial Technology and 3/3
Internet of Things

Ei Rl Ut L 3/9
Total Quality Management

DR L TR 3/9
International Trade Theory & Policy

FRFRE 3/3
Topics in Total Quality Management

}g —_}1',_"«

Industrial Economics 3/3
REEM hg 12 3/9
Customer Relationship Management

B FEH AR T?If‘l— 3/3
Bus1ness Model Innovation

Spec1a1 Top1cs 1n Promotion Strategy and Management

f:]&&{_s,f—‘rﬁ,ﬂ’

Internet Marketing 3/3
ﬁ'i I E -

Quantitative Methods 3/3
PR EF 4/9
Service Industries Management

TR

Cogoumptlon Economics 3/3
B FHER 3/3
Special Topics on B2B Marketing

BIFTI7 4 5 42 3/9
Innovative Marketing Seminar

ARG EFEL A 23
Product Strategy Management Seminar

RS ES L 3/3
Special Topics in Pricing Strategy and Management

Hhpmia 3/3
Seminar in Marketing

M iF 8y 3/3
Relationship Marketing Research

FRERR 3/3
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[Prerequisite Course [Subsequent Course
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VII. Graduation Requirements
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§§The graduatlon requirements for the Master’s program in Business Administration are as
follows:

1. The minimum graduation credit requirement for this department is 45 credits, which
includes 28 credits of required courses and 17 credits of electives. This does not include
remedial courses for English graduation requirements, education credits, thesis, and thesis
supervision (I) and (II).

2. Any courses taken in this department during any semester can be counted as elective
credits for graduation.

3. Students wishing to take courses from other departments (including other universities)
to fulfill graduation credits must apply for approval, with a maximum of 6 credits
accepted. [Students must submit their application forms to the department office for
processing before selecting courses. ]




4. Students must meet the requirements of the "National Changhua University of Education
Management College Student English Proficiency Graduation Threshold and Guidance and Reward
Regulations" to graduate.

5. Courses from the Master’ s program in Business Administration and the Master’ s program in
Marketing and Distribution Management can be mutually recognized for graduation credits.

6. The degree examination and thesis presentation must comply with the "Implementation
Guidelines for Master’s Thesis Degree Examinations in the Department of Business
Administration at National Changhua University of Education."

7. Students must enroll in at least one course (including the thesis) after registration;
otherwise, they must apply for suspension. [f the minimum graduation credits have been
completed but the thesis is still in progress, students must select "Thesis" every semester
starting from the following academic year.

8. Any courses related to "Management" or "Statistics" that were not taken during
university must be completed at the undergraduate level in this university. These credits
will not count toward the total credits required for graduation from the Master’ s program.

9. Graduate students must complete the "Academic Research Ethics Education" course provided
by the Center for Taiwan Academic Resaearch Ethics Education (https://ethics. nctu. edu. tw/)
before applying for the degree examination.

10. The credits obtained from distance learning courses cannot exceed half of the total
graduation credits required.

*The graduation requirements for the Master’ s Program in Marketing and Distribution
Management of the Department of Business Administration are as follows:

1. The minimum graduation credit requirement for this department is 45 credits, which
includes 25 credits of required courses and 20 credits of electives. This does not include
remedial courses for English graduation requirements, education credits, thesis, and thesis
supervision (I) and (I1).

2. Any courses taken in this department during any semester can be counted as elective
credits for graduation.

3. Students wishing to take courses from other departments (including other universities)
to fulfill graduation credits must apply for approval, with a maximum of 6 credits
accepted. [Students must submit their application forms to the department office for
processing before selecting courses. ]

4. Students must meet the requirements of the "National Changhua University of Education
Management College Student English Proficiency Graduation Threshold and Guidance and Reward
Regulations" to graduate.

5. Courses from the Master’ s program in Business Administration and the Master’ s program in
Marketing and Distribution Management can be mutually recognized for graduation credits.

6. The degree examination and thesis presentation must comply with the "Implementation
Guidelines for Master’s Thesis Degree Examinations in the Department of Business
Administration at National Changhua University of Education."

7. Students must enroll in at least one course (including the thesis) after registration;




otherwise, they must apply for suspension. [f the minimum graduation credits have been
completed but the thesis is still in progress, students must select "Thesis" every semester
starting from the following academic year.

8. Any courses related to "Management" or "Statistics" that were not taken during
university must be completed at the undergraduate level in this university. These credits
will not count toward the total credits required for graduation from the Master’ s program.

9. Graduate students must complete the "Academic Research Ethics Education" course provided
by the Center for Taiwan Academic Resaearch Ethics Education (https://ethics. nctu. edu. tw/)
before applying for the degree examination.

10. The credits obtained from distance learning courses cannot exceed half of the total
graduation credits required.




