Rxdji g g LA PRI LR L L Fpin s
7 * 4R %
105F R »5F 234 slerp B : 2016/3/17
$- 8 Bo#
s - s
f 1 eIt fp eIt
o | | A | B o | | A | B
3 EE A 1] 2 EE RS 1] 2
j Issues on Business Education Issues on Business Education
& 4 4p=gon : ~
i LA | NEL St
Issues on Business Education Issues on Business Education
BT 0
Thesis
e
Thesis
B ) 3
Thesis Supervision I
DR TED
Thesis Supervision 11
els SRR A 573 [ 3
o w Multivariate Analysis Strategic Management
IR mepmeie 3| 3
2 F Marketing Management and Strategy
gl gk 3|3
FL Research Methods
P4 7378 3 33
Financial Theory
ML EH °
Theories of International Business
‘@‘7‘ H_‘Z’?l”‘t”u %%I@«e“i 3 3
5B = FE =R
Operation Strategy
AR TR ks 3|3
Management Decision-Making Information
System
FLg E
Managerial Accounting
| | JEERERE ik
| Multivariate Analysis
~ @j SR Pty 3|3
i ?ﬁ Marketing Research
& 7 33
7L Marketing Theory
il g I 33
Logistics Management
ﬁ’?<ﬁ 75 33
Consumer Behavior
PFREAE AR 3|3
Managerial Economics and Decision
LS A 33
Quantitative Methods




RIS
Introduction to Engineering and Technology

FH Ry

FF TR

Seminar in Investment Psychology
BT F 5B AE

Seminar in Investment Behavior
gr XEFLIFAY

User’ s Behavior Research

é%ﬂ?'ﬁ R Sy

Brand management and research
% 7 4

International Marking Strategy
BT A 2
Entrepreneurship and Innovation Management
plEET

Entrepreneurship

T

Electric Commerce




A

=]

& & §

&
N e B

oY

&)

Big Data and Data Mining
\‘Jlr'Imphi/‘iJ‘isf'

AR AE

Cultural and Creative Industry
TRAIRAEFH LR

Special Topics on Cultural Industries
Marketing :Creative Prospect

4 &4 B

Productivity and Efficiency

EE

Organization Culture

EEEpMEEE

EFEEE T =
EEEF DY,

2 AEAAT

Global Industry Analysis

X1

Special Topics on Marketing

7'1§ ’?I‘f'ﬁﬁ‘f

Topics on Marketing Channel Management
PRI 42

FRI% (T 4 12

Service Operations Management
PRARFLE B AL

Topics on Service Sciences
AL Hih

Introduction to Service Science
PRAE R AT

PRAR ¥ (7 4
Service Marketing
PRI F 12

FRAZET A 4 TR
Human Resource for Service

R ey

& i b A
Special Topics on Financial Hedging
FFC R A AT

oy
Research Writing

iy

Management of Technology

VR A 4 YRR Yy

Special Topics on Financial Derivatives
PEMIER T

Special Topics on Financial

Econometrics

e

Econometrlcs

NP REaFY

Studles in Consumer Behavior
BT

High-Technology Marketing
EEC-RE iy

TR

U TR
Research in Market Efficiency

s EsmirEEm

2o STHE
Total Quality Management
TIREHRL T

Global economic analysis

f%ggEIf

FFeLEEGFILFAY

Special Topics on Portfolio Optimization
A A

Decision Analysis

PRI ¥ 'g L

Service Management

JRA®F T2 & A gk

Service Management with Chinese
Perspectives

frif g 2

Logistics Strategies and Marketing

ivﬁﬁ%fﬂgé;ﬁg

s E T R LA
Seminar on Knowledge and Intellectual
Capital

éiﬁéﬁ P2

Topics in Financial Markets
AR E LAy

Special Topics on Financial Soft Computing
RS iR e pILE AL

Special Topics on Risk Management for
Financial Institutions

é%??%fﬂ!%: i

Topics in Total Quality Management
bk E T

Risk Management

/ﬁp f—rﬂ’g?%\

TODICS in Consumer Behavior

W s

AR A2

Financial Engineering
MirdpERERT AR

Financial Information and Investment
Decisions

BHRBEAEBEREY

Case Study on High-Tech Industry

—f;\,;r E“F q‘/:'f“’P /FI

Business and Economic Forecasting

BOER AT

B E

Negotiation

ERLCIE? TN QT

Foreign Market Entry Strategy




BETHEY
Business data mining

B OE AR T

Presentation Skill

W%‘*?ﬁﬁﬂ

International Human Resource Management
% &y F ke

International Business Management Case
Study

RERFT LI

Special topics on global investment
% & @ A0 §

Special Topics on Global Financial
Markets

R% &AL

Topics in International Finance
AFEH

Industries Marketing

BT G

Q% LieoR L

Organization Theory & Management
AIFTI 4 B 4T

Innovative Marketing Seminar
T

BB kAT
Management Case Study
FREFEA

FREAE AR

Managerial Economics and Decision
(X L]

Management of Advertising

R ER S

Qualitative Research Method
B0 %

Workplace Experience

BN E IR
International Business Research Methods

R s EFmy 54

Internatlonal Business Seminar

R% & E gy
International Business Strategy

- R AT 2
Internatlonal Trade Theory & Policy

Lo ST A

Patent Valuation and Intellectual Capital

A F A AT

AE¥FHERE

Special Topics on Industries Marketing

Industrial Economics
bd A

plarEm

Management of Innovation
B e ERRE
Futures & Options

TR B AT

TR 2 & R 2
Data Mining and Financial Trading
BRI

Seminar on retail management

EXE IR

HE P E AR

Stochastic Process

B % {7 4

Relationship Marketing
MaEamy

Relationship Marketing Research
BEM A

Customer Relationship Management




o~
=]

& B e

AR AEAH LA

Special Topics on Cultural Industries
Marketing :Creative Prospect

4 &4 B

Productivity and Efficiency
EFEMEEFTE

EEEY DA

2 AR AT
Global Industry Analysis
FHET &

740 B f A
Topics on Marketing Channel Management
PR A FT

ECRI MENE N

Logistics Strategies and Marketing
=R -l

Research Writing

FEEAR

Econometrics

WEEEAFE

Studies in Consumer Behavior
iﬁ’%<ﬁ - 1Y

Topics in Consumer Behavior
BB FH

High-Technology Marketing
EX-RIE: vy

342
gotiation
T
esentation Skill
AEiH

Industries Marketing
AL {74

Database Marketing
FRBEALAT
Management Case Study
FREPLE

P
Ne
[
Pr

Bidm
Management of Advertising
Firy it

Qualitative Research Method
B %

Workplace Experience

e E!

Total Quality Management
FHE %

Marketing Project
A

Decision Analysis

SRR,

PRI {7 &Y

Service Management
PRAR ¥ (7 4
Service Marketing
JRAZE § 1L
Service Management

SEERLN

Topics in Total Quality Management

R% 5 5 mmesci
International Trade Theory & Policy

T ECET ERE

EESETEF RN

Product Strategy Management Seminar
AEFH L

Special Topics on Industries Marketing
A X e
Industrial Economics
BIFTIT 4 & 4R

Innovative Marketing Seminar

TR

(RS R

Seminar on retail management

FLERLA
e 17 4
B EmLa

# 8 % ELNE Y

Seminar in Marketing

B % {7 4

Relationship Marketing
MaEamy

Relationship Marketing Research

e

Customer Relationship Management




=& o

R

[

MEEFEE 5 CEFEALITE EF R L 4o
- ARG BMBEFLZIANE L > & Z 328 s 0 BEBIE L > A EBREE L 0 A 3;‘??&#?1’?1#%—%&\%{?
FrowmrimedpE(-)(=)e

:‘mdiﬂ%ﬁlﬂmﬁﬂ]’—%Awﬁﬁﬂiﬁg VLI

AR Y AR ROP PR AR EF N FEY FR AT 2 568 S 3 el [Ege Y 4
jyppmL]

PR AEARERPE (Mg RS RERE L E L BEPE R AR, LA

I~ EEFEMLIFE FHER xa’?;ﬂgﬁ_l FIHSART AR T AL B ELFE L o

P BT REEAYEARRL (WA RS CEREE LA ST B e RN A

I

RFER T o

AN L

CHEHP BRI CBY - PR (5% ) FRIBHHLARE -2 BEEKEEFA A ¥ ERY § IFELEFY
E4
f

EAFAY TEEg Mg "oy g Mg fEMLsr FL AL upp

TR ARM A R A A A LITE R T S o

— N

EPEE h A P RMLFTE EFEE AT
derﬁxﬁii?/»\wlSéﬁ/} P R B2EA EBAEL R FERLIEFPEZFENA - KTEL KR EH?

BEC-)()

~

RS \H [

~

~

NIPE ST =

VEG AR [2UEH] o - BRGLL A TR LR 0 @?ﬁ/’«\&
< v A

RS heg i3 4 A (3 ORI AR SR A B A BAT 0 I S E6E A L R P [E g Y 4

prremm]

A4 2 ETHL TERT [ LF R X R JE S g &%W*ﬁﬁﬁ%‘fﬁ/ﬁéﬁéJ 2B E
“ﬁﬁ“J?WﬁJﬁﬁii?WWJﬂﬂ$ﬁ“w‘kwhiiﬁﬁo

BRI he gL RLs TR ]LFHT% ?}ii?wﬁ,llﬁ—‘% G- I S NS,
AP BRI CBY -PFREP(ZWmT ) ERIRAZARS o c BERREESE S ke ¥ AERY K A FELEFY

SFEB T -

AN L

gAY TERE M Tl g Mo S AMLF FIRATHAMP D § o e iR F

BRI SE LR IR R R S




